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Tpu nokasatena Ha cerogHA: nHaekc Gfk B NepmaHuu, nHaekc
aenoBoro kKammara B EC, nHaekc norpebutenbckoro gosepua B
CLLA

Lxcelime MNucepHo, aHanumuk 6poxkepckoli KomnaHuu Saxo Bank

CerogHsa y y4acTHMKOB pblHKa byaeT oyepesHas BOSMOXHOCTb OLLEHUTb LWaHCbl Ha ocnabeBaHMe peueccum B
EBpone, OCHOBbIBasACb HAa pe3y/nbTaTax WHAeKca noTpebutenbckoro kammata ot Gfk ana FepmaHum wm
WHAMKaTopa Aenosoro KnmmaTa B EC. MosgHee Conference Board npeactaBut 06HOBAEHHYO MHGOPMALMIO MO
UHAeKcy noTpebutenbckoro gosepus B CLUA.

NHaeKkc noTpebutenbckoro kanmara Gfk 8 Fepmanum (06:00 GMT): CTaTUCTUKa MO HEKOTOPbIM UHAMKATOPam B
fepmaHun B nocnegHee Bpems Oblla CMeWwaHHOW, OAHAKO WMHAEKC MOTPEOUTENbCKUX HACTPOEHM
OEeMOHCTpMpOoBan cTabunbHoe ynydweHne. MOXKeT /M 3TO CAYKWUTb NPU3HAKoOM Toro, 4to cnaboe
3KOHOMMYECKOe Pa3BUTME CTPaHbl B NOC/AeAHEE BPEMA HOCUIO NNLIb BPEMEHHbIA XapakTep? WMHBecTopbl
HaBEPHAKA NpeanoyTyT MMEHHO TaKyl TOYKY 3pPEeHMA, ecaum cerogHAa 3TOoT WMHAEKC, COCTaBASIEMbIN
aHanuMTu4Yeckoln KomnaHuen Gfk, cHosa nosbicuTCA.

B MIOHbCKOM OTYeTe MHAEKC HAaCTPOEHWUI cpeau noTpebuteneit NPpUBAN3UACA K LWIECTUIETHEMY MaKCUMYMY.
«MepcneKkTmBbl LOX0A0B repMaHLeB ele 60/blie NOBLICUINCL MO CPABHEHUIO C YXKE BbICOKMM YPOBHEM Ha
OCHOBaHWUM CTabU/IbHO yNyYLLAIOLLENCA CUTYaL MK B chepe 3aHATOCTU U BbIFOAHbIX KOJIIEKTUBHbIX LLOrOBOPOB,
KOTOpble TaK¥Ke CnocobCTBOBA/M YAYULEHNIO SKOHOMUYECKUX OXMAAHUNY, — 3aaBua aHanuTuK Gfk nocne
BbIXx04a NnocneaHero otyeta. Mecsau, cnycTa BBUAY OTCYTCTBMA KaKUX-MBO OUYEeBUAHbIX MPUYMH A1A USMEHEHUA
TaKOM OLLEHKM eCcTb BCE OCHOBAaHWA OXKMAaTb OYEpPeAHOro MoBblWeHMA MHAEKca. Ecam nporHos cbyaetca, To
nepcrnexkTMBbl EBpONbI 3aMrpaloT HOBbIMM Kpackamu, NPUYEM MPUYMHAMM ITOFO MOTYT MOCAYKUTb GaKTopbI,
AelcTeyloWwmMe 3a npegenamu FepmaHuuM, yuuTtbiBaa nybanKauuio cerogHa ewe OA4HOro 3KOHOMMYECKOro
oT4eTa (Ccm. HUXKe).


http://ru.saxobank.com/
http://ru.saxobank.com/
http://www.tradingfloor.com/posts/de-gfk-consumer-climate-survey-2229378
http://www.reuters.com/article/2013/06/26/us-germany-gfk-idUSBRE95P08L20130626
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Germany: Gfk Consumer Climate Index

monthly
7.0
6.8
/ 6.6
6.4
6.2
5 N 6.0
5.8
5.6
5.4

Jul-12 Sep-12 Nov-12 Jan-13 Mar-13 May-13 Jul-13
Floor
m Data Source: Gfk

NHankatop genosoro kanmaTta B EC (09:00 GMT): B cerogHAwHeM oTyeTe EBponeiicko KOMUCCUMN YYaCTHUKM
pblHKa ByAyT UCKaTb NPM3HAKM TOTO, YTO €BPO30HA BOCCTAHAB/IMBAETCA NOCAE PELLECCUN. ITa TEMA NPOLOIKUT
obcyxkaaTbea B baunkaliwme Hegenu, Ho Ny6AnKyemble B nocneaHee BpeMa AaHHble CBUAETENbCTBYIOT O TOM,
YTO TeYeHue, BOSMOXKHO, Hayano MeHATbCA. Ho aaxke ecnu cnag vaeT Ha ybbiab, NO-NpeXXHEMy CyLLecTByeT
macca NpenATCTBUIA, U3-3a KOTOPbLIX POCT B €BPO30HE B OAMKalwee Bpems byaeT cBefeH K MUHUMYMY.
MpaBaa, 6onee akTyanbHbI BONPOC CeiYac 3aKN4aeTca B TOM, YAACTCA M Ae/10BOMY LMKAY BblpBATbCA U3
OTpULATENBHOIO TPpeHAa NocnegHero BpemMeHu?

EcTb 04Ha NpUYMHA HaAeATbCA Ha TO, YTO CMTyaumsa yaydwaerca. Ha npowsnoit Heaene sbiwen otyet (pdf),
COT/TaCHO KOTOPOMY B MIO/1IEe KOMMO3UTHbIN MHAEKC PMI B éBpO30HE NpeanosioKUTeNbHO BrepBble 3a bosee
YyeM OAMH rog npesbicua oTMeTKy 50. Elle oagHMM NOATBEPXKAEHMEM CTasa BYEPALUHASA HOBOCTb O TOM, YTO
YpOBeHb A0Bepus B 06pabaTbiBatoLLei MPOMBbILWIEHHOCTM B UTafiMK B 3TOM MecsLe 3HAYUTe/IbHO MOBbICKICA.

MVIHVICTp 9KOHOMMUKU CTPaHbl AaXe caenian NporHo3 0 Tom, 4To peleccna B UTannm 3akoHYNTCA B HYETBEPTOM
KBapTase 3Toro roaa.

Mybankyemblii cerogHA oTyeT 06 MHAMKaTOpe AeN0BOro KAMMaTta B €BPO30He — Beayllem MHAMKaTope
NPOMBILLIEHHON aKTUBHOCTU — 33 MI0/Ib NOABEPrHETCA TWATe/IbHOMY aHaAn3y Ha NpeAMeT TOro, COXPaHALOTCA
IV MPU3HAKKU YNYYWEHUS OXUOAHUIN, NYCTb LaXKe M He3HauuTesbHble. B nocnefHux ABYX OTYETax Mbl
Habalo4ann NOBbIWEHWE 3TOr0 WMHAMKATOPa, WM TPETUM NPUPOCT YKPENWUT TOYKY 3pPEHWs O TOM, 4TO


http://ru.saxobank.com/
http://www.tradingfloor.com/posts/eu-business-consumer-surveys-business-climate-indicator-economic-sentiment-indicator-2231085
http://www.markiteconomics.com/Survey/PressRelease.mvc/b9f7cd408c63428ca6cab343f4dbed5d
http://www.istat.it/en/archive/96744
http://www.reuters.com/article/2013/07/28/italy-economy-minister-idUSL6N0FY07O20130728
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NPOMbIL/ZIEHHOE NPOU3BOACTBO B EBpone B MIOHE BbIPOC/O (COOTBETCTBYIOWMI OTYET 3an/iaHMPOBAH K
ny6amkaumm 13 aBrycra).

Eurozone: Business Climate Indicator vs. Industrial Production
monthly, seasonally adjusted
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MNotpebuTtenbckoe aosepue B CLUA (14:00 GMT): CornacHO NporHo3am, oLeHKa NoTpPebutTenbCKMX HacTPOEHN
8 CLLUA B utone noHusmnacb. Ho HebonbLoh cnag He M3MeHUT Toro $akTa, YTo NoTpebuTenbcKoe JoBepue
CTabuNbHO POC/NO HA NPOTAXKEHUN NOCNEAHUX MECALEB.

Bonee nnanM meHee cTabu/bHbIN MOKA3aTes b B CETOAHAWIHEM OTYETE TaKKe NOALEPHKUT yOerKaeHne B TOM, YTO
pacxofbl B PO3HUYHOM CEKTOPe MpoAosiKaT pacTh. MMeHHO Ha 3TO yKasbiBaeT onyb/MKOBaHHAA Ha NPOLUION
Hefene WIbCKaAa OUEHKA KOHKYPUPYIOWEro MHAMKaTopa HacTpoeHui cpean notpebuteneit. MHAeKc
notpebutenbckoro gosepua Thomson Reuters u MwuumraHckoro yHuBepcuTeTa B 3TOM MecsAle AOCTUT
LWeCTUNETHEro MakcMmyma. «CMTyauma Ha pbiHKe Tpyaa yaydwaercs, mMbl Habnogaem noBblleHUE UEH Ha
MU/bE, LEeH Ha aKLMM — eCTb MHOTO NPUYUH AR MO3UTUBHOMO HACTPOA», — 3aABWU/ CTAPLUNIM 3KoHOMMKCT B CLLA
bpaiaH [»oHc. «Ecnm roBopuTb O ¢akTopax, BAMAIOWMX Ha MNOTpebuTenbCcKoe AOBEPUE, TO OHU TaKXkKe
[OJIXHbI YNy4YlIaThCA B OCTaBlumMiica nepuopg, roga». CerogHawHaAa nybamkauma Conference Board spag nu
npeAacTaBAseT yrposy A41a TaKoro 61aronpuATHOrO NPOrHosa.


http://ru.saxobank.com/
http://www.tradingfloor.com/posts/us-consumer-confidence-index-2232171
http://www.bloomberg.com/news/2013-07-26/michigan-consumer-sentiment-index-increased-to-85-1-in-july.html
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US: Conference Board Consumer Confidence Index vs. Retail Sales
monthly
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KoHTakTtbl agna CMU

Grayling Public Relations
HaTtanba 3apybuHa

+7 (495) 788-67-84
natalia.zarubina@grayling.com

MHdpopmauuma o Saxo Bank

Saxo Bank — oaMH U3 cambix HaZeXHblx OPOKepoB B MUpe, UMeOLWNn nnueHsuno EBponelickoro cotosa, —
npesoCTaBAAET YaCTHbIM MHBECTOPAM M MHCTUTYLIMOHAbHBIM KAMEHTaM BO3MOXKHOCTU OHIANH-TPERANHIa Ha
MMPOBbIX PUHAHCOBLIX PbIHKAX BaMtOTHbIMKU Napamu Ha FOREX, KOHTpaKTamu Ha pasHuuy (CFD), 6upskeBbimu
¢oHpgamn (ETF), akumamu, dbloyepcamu, ONUMOHAMM U APYTMMU  AepuBaTMBaMM C MOMOLLBIO Tpex
cneunannsmnpoBaHHbix nnatpopm: SaxoTrader, SaxoWebTrader u SaxoMobileTrader (B TomM u4ucne
npunoxeHus ana iPhone, iPad 1 Android). Mnatdopmbl AocTynHbl Ha 6onee yem 20 si3bikax. Kpome Toro, Saxo
Bank npeanaraet ycayru v napTHepPCKUe nporpammbl g8 UHCTUTYLIMOHAbHbIX KAMEHTOB.

LLtab-kBapTnpa Saxo Bank B KoneHrareHe; npeactaBUTENbCTBA OTKPbITbI B Poccum, eBponenckux cTpaHax,
A3un, banxkHem BocToke, JlTaTMHCKOM AMepuKe 1 ABCTpannu.


http://ru.saxobank.com/
mailto:natalia.zarubina@grayling.com

